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Corporate Reputation Review was created to provide a forum for research and analysis
about reputations and reputation management for companies, as well as social
organizations and entities as diverse as non-profit groups, cities, regions, and countries
whose reputations have similar epistemological roots. The journal explores relationships
between corporate reputation and strategic positioning: corporate identity,
communications, and image; branding and profiling; valuation and performance. The
contents include quantitative, qualitative, experimental, and field studies with direct
application to business practice. Launched in 1997, Corporate Reputation Review
addresses key questions of how corporate reputation impacts on a company’s
performance and its value; how corporate reputation can be measured; and how it can
be managed. As the leading international journal for scholars and academics, students
and business professionals interested in learning about the ‘reputation’ construct and its
application to real world institution, Corporate Reputation Review connects research and
practice in reputation management.
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